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Abstract: It has become a trend for Chinese college students to respond to the national "mass 
entrepreneurship and innovation" strategy. However, in the Internet age, how to accomplish the 
education and training of talents through Internet thinking has become an urgent problem to be 
solved to innovate the professional teaching mode of colleges and universities with Internet 
thinking. And the rational planning of students' career planning plays an important role in the 
innovation and entrepreneurship education of college students. Through Internet thinking, a culture 
of campus characteristic entrepreneurship will be created to expand the way of innovation and 
entrepreneurship of college students under the Internet thinking, and establish the course model of 
Internet "tutor band". This paper analyzes the current situation of college students' innovation and 
entrepreneurship development, and explains the ways to cultivate college students' innovative 
entrepreneurial consciousness. 

1. Introduction 
The era of "Internet plus" is based on the Internet platform, and the time of this era is the 

integration of various industries through Internet communication technology. Through the 
integration of industry, the Internet era promotes the upgrading of the whole industry and builds the 
new ecology of life through the improvement of product technology. In today's Internet age, the 
Internet has become an indispensable platform and tool for life. College students must master the 
Internet technology to adapt to the the times’ development. College students use the Internet to get 
opportunities in innovation and entrepreneurship. Chinese university students are engaged in 
innovation and entrepreneurship activities or innovation and entrepreneurship education through the 
following ways. For example, the training of college students with Internet service colleges and 
universities. Through the content of intermediary services, students can be guided to use the Internet 
platform to engage in innovation and entrepreneurship activities or innovation and entrepreneurship. 

2. Development Status of Innovation and Entrepreneurship Education of College Students 
In the context of the Internet age, it has become an important way and way to use the Internet to 

engage in innovation and entrepreneurship education. The innovation and entrepreneurship of 
college students will be greatly influenced by the professional, family environment, interests and 
hobbies, etc., and the college students still face the problem of capital shortage. But with the 
popularization of the Internet, Internet technology has become an indispensable way for people to 
live. And it has become a trend to start a business on the Internet or to innovate and start a business 
through the Internet. At present, most universities in China have launched the innovation and 
entrepreneurship education, and the country has held the 10th "challenge cup" China university 
student entrepreneurship plan competition.  This is a sign that innovation and entrepreneurship 
education is gradually gaining support from college students, and is constantly getting the 
independent participation of college students. However, there are still some problems in the 
cultivation of college students. For example, Innovation and entrepreneurship education and 
Internet have insufficient connection degree, innovation and entrepreneurship campus culture 
construction does not reflect the Internet thinking. And Internet innovation and entrepreneurship 
does not expand the Internet thinking. 
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3. Training Path of Innovation and Entrepreneurship of College Students under the Internet 
Thinking 
3.1 Introduce Internet thinking of innovation and entrepreneurship into classroom teaching.  

The innovation and entrepreneurship of Internet thinking requires the following contents to be 
deeply integrated, such as innovation and entrepreneurship theory and practical knowledge, finance 
and management knowledge and Internet knowledge. Which is a kind of thinking training that 
requires innovation and entrepreneurship through Internet thinking. This kind of training is not only 
the training of students' professional skills or practical ability, but also the way of thinking about 
innovative entrepreneurial students. Which is for students to think about their own innovation and 
entrepreneurship in the background. In the course of teaching, students must have a good 
understanding of the business model of the Internet, such as C2C, B2B, B2C, B2D, etc. Only in this 
way can they start to develop their own Internet thinking. Colleges and universities must pay 
attention to whether students' innovation and entrepreneurship plans are combined with the current 
Internet background. The plan is written through Internet thinking. At the same time, we should pay 
attention to whether the content of this proposal has the analysis of the current situation of the 
industry and the SWOT of the project, whether it can be counted by means of Internet thinking. 
Traditional teaching methods should be avoided in the teaching of Internet. The following methods 
are used to cultivate Internet thinking innovation and entrepreneurship, such as using open case 
teaching and simulation teaching. And it is possible to stimulate students' enthusiasm for 
entrepreneurship. 

3.2 Establish characteristic campus culture activities.  
The thought of the Internet is actually the user's thinking, which needs to be considered in the 

user's perspective.  So, in the establishment of innovation and entrepreneurship campus activities, 
universities should attach importance to the concept of "user-centered" entrepreneurship. We will 
organize special campus activities by promoting the innovation and entrepreneurship of Internet 
thinking. Through the following aspects, we cultivate and strengthen the Internet innovation and 
entrepreneurship awareness. First, hold the innovation and entrepreneurship Internet thinking 
contest. The competition is through the Internet tools and thinking of playing to innovative 
entrepreneurial project, one of the important ways including on the current market analysis of the 
innovative entrepreneurial projects, data processing and data analysis, etc., Through SWOT's 
concept, this paper expounds the possibility of project operation, which can greatly stimulate 
students' enthusiasm for innovation and entrepreneurship. Second, hold the Internet innovation and 
entrepreneurship competition. The way of the game is to create a professional team of students by 
themselves, and select the entrepreneurial topics selected by the competition to carry out the 
innovation and entrepreneurship practice mode. The model is a simulated network sales method 
through Internet, which can train students' innovation and entrepreneurship ability through real 
entrepreneurship, and stimulate the enthusiasm of innovation and entrepreneurship of college 
students. Third, hold an Internet innovation and entrepreneurship seminar. Colleges and universities 
make special lectures to college students by seeking entrepreneurs who are successful in Internet 
innovation and entrepreneurship, and give them a clear understanding. 

3.3 Students should have innovative and entrepreneurial thinking.  
Under the background of the current Internet era, college students want to innovate and start 

their own businesses, and they can improve their Internet thinking in the following three ways. First, 
set up "fan" thinking, which is to establish brand effect. Good market reputation is an important 
way of product sales. Only by establishing good reputation can we provide help for later operation. 
So, in the initial stage of innovation and entrepreneurship, it is necessary to cultivate good feelings 
with "fans" and thus be recognized by more people. Second, flow thinking.  In the process of 
innovation and entrepreneurship, college students must have a clear survey of the traffic sources of 
the entrepreneurial project, and identify the source of customers and suppliers. It's the traffic that 
counts, the ability to operate. Third, data thinking. Internet technology has led to the advent of big 
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data era, which makes it more convenient for people to obtain market data.  So, college students 
must make full use of Internet information and make statistical analysis of effective information, so 
that every entrepreneur has a clear understanding of entrepreneurship. 

3.4 College students themselves should be good at exploiting and innovating new business 
models. 

When college students start to innovate and start their own businesses, most of them will be 
embarrassed by the shortage of funds.  So, the initial innovation and entrepreneurship activities can 
be carried out through new media network platforms such as taobao, weibo and WeChat. This 
innovative entrepreneurial activity with the help of Internet platform can be carried out in the 
following two ways. First, the integration of Internet technology and traditional industries. College 
students can sell agricultural and sideline products or equipment in the region through e-commerce 
platforms. And it can also use the Internet technology to build modern intelligent breeding 
technology, through intelligent management and monitoring of agricultural and sideline products 
cultivation. Second, Internet public service mode. Through Internet technology, a special platform 
is established to share education resources, medical resources and other online service platforms. 
Through this innovation and entrepreneurship program with education and medical treatment, we 
started our business. 

4. Conclusion 
In the wave of innovation and entrepreneurship under the Internet era, college students are 

undoubtedly the largest and full of vitality. At the same time, due to the rapid development of the 
Internet and the characteristics of high technical content and the comprehensive quality of college 
students. In order to promote the innovation and entrepreneurship of college students, the problem 
of cultivating innovative talents has been put on the agenda of government work. In the process of 
education, we will cultivate innovative talents and explore the talent cultivation mode suitable for 
China's development status, and contribute to our country's rapid emergence as an innovative and 
entrepreneurial power. 
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